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Grays Harbor Transit Advertising Policy 
 
 
 
1. Introduction:  
 

a. Grays Harbor Transit system's (hereinafter "GHT") mission is to enhance the quality of life, bolster mobility, 
and create opportunities through public transit. GHT is committed to serving our community and recognizes 
the importance of maintaining an advertising environment that aligns with our values and mission.   

 
b. This advertisement policy outlines GHT guidelines for advertising on GHT platforms, by providing available 

spaces to promote non-profit and government organizations advertising without generating revenue. 
 
2. Advertising Scope:  
 

GHT advertising spaces are reserved exclusively for non-profit organizations and government entities.  Only 
advertisements that benefit the community will be considered. 
 
Provision of services and programs that provide support to low-income citizens, senior citizens, or people with 
disabilities. 
 

3. Non-Profit and Government Organizations: 
 

a. Governmental Advertising 
Governmental entities, meaning public entities specifically created by government action, may promote 
messages that advance specific government purposes. 

 
b. Public Service Announcements 

GHT recognizes that its advertising program and its overall public transportation mission are promoted by 
allowing for public service announcements. Such announcements stimulate goodwill with the public because 
the transit system is seen as a caring and active participant in the community. The sponsor of the public service 
announcement must be a government entity or a non-profit corporation that is exempt from taxation under 
Section 501 (c)(3) of the Internal Revenue Code.  All public service announcements must be directed to the 
general public or a significant segment of the general public and must also relate to the: 

• Prevention or treatment of illnesses or promotion of personal health. 

• Education, training, or employment services. 

• Arts, culture, or special events. 

• Provision of children and family services. 
 
4. Prohibited Content: 
 

Advertising is prohibited if it includes any of the following content and such content is defined as Prohibited 
Advertising under this policy. 

 
a. Political 
Advertisements promoting or opposing a political party or promoting or opposing the election of any candidate or 
group of candidates for federal, state, judicial, or local government offices are prohibited. In addition, 
advertisements that are political in nature or contain political messages, including advertisements involving political 
or judicial figures and/or advertisements involving an issue that is political in nature in that it directly or indirectly 
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implicates the action, inaction, prospective action, or policies of a government entity, a political action committee, 
a political campaign, or a political philosophy are prohibited. 

 
b. Public Issue 
Advertisements expressing or advocating an opinion, position, or viewpoint on matters of public debate about 
economic, political, religious, or social issues are prohibited. 

 
5. Prohibited Products, Services, or Activities 
 

Prohibited products, services, or activities advertising includes any advertising that promotes or depicts the sale, 
rental, or use of, or participation in, the following products, services, or activities; or that uses brand names, 
trademarks, slogans, or other material that are identifiable with such products, services, or activities: 

 
Tobacco: Tobacco products, tobacco-related products, and products that simulate smoking or are modeled on 
tobacco products, including but not limited to cigarettes, cigars, smokeless and chewing tobacco, and electronic 
cigarettes. 
 
Alcohol:  Alcohol, products containing alcohol and alcohol-related products. 
 
Marijuana:  Marijuana, cannabis, hemp, or CBD products, and products related to the use marijuana or marijuana 
derivatives. 
 
Gambling:  Any gambling or services of products of any business or establishment whose primary business or 
primary income is derived from the conduct of gambling. 
 
Adult Mature-rated Films, Television, or Video Games: Adult films rated "X" or "NC-17," television ratings "MA" 
or video games rated "A" or "M." 
 
Adult Entertainment Facilities: Adult bookstores, adult video stores, nude dance clubs, and other adult 
entertainment establishments. 
 
Other Adult Services: Adult telephone services, adult internet sites, and escort services. 
 
Other Mature Products and Services: Products or services that may not be purchased by persons 17 years of 
age or younger pursuant to local, state, or federal law. 
 
Lewd Matter: Advertising depicting nudity, sexual conduct, or other lewd matter is not permitted. The term" lewd 
matted' has the same meaning as specified in RCW 7.48.010. Works of art are excluded. 
 
False or Misleading: Any material that is, or that the sponsor reasonably should have known is false, fraudulent, 
misleading, deceptive, or would constitute a tort of defamation or invasion of privacy. 
 
Copyright, Trademark, or Otherwise Unlawful: Advertising that contains any material that is an infringement of 
copyright, trademark, or service mark, or is otherwise unlawful or illegal. 
 
Illegal Activity: Advertising that promotes or encourages, or appears to promote or encourage, any activity or 
product that is illegal under federal, state, or local law. 
 
Profanity and Violence: Advertising that contains any profane language, or portrays images or descriptions of 
graphic violence, including dead, mutilated, or disfigured human beings or animals, the act of killing, mutilating, or 
disfiguring human beings or animals, or intentional infliction of pain or violent action towards or upon a person or 
animal, or that depicts weapons or devices that appear to be aimed or pointed at the viewer or observer in a 
menacing manner or associated with an act of violence or harm. 
 
Firearms and Weapons: Advertising that promotes or solicits the sale, rental, distribution, or availability of 
firearms, weapons, ammunitions, or related products. 
 
Disparaging: Advertising that is intended to be (or reasonably could be interpreted as being) disparaging, 
disreputable, or disrespectful to persons, groups, businesses, organizations, including advertising that portrays 
individuals as inferior, evil, or contemptible. 
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Averse to GHT: Advertising, or any material contained in it, that is directly averse to the commercial or 
administrative interests of GHT, or that tends to disparage the quality of service provided by GHT, or that tends to 
disparage public transportation generally. 
 
Authority Graphics and References: Advertising that contains GHT graphics, logos, representations, without the 
express written consent of GHT. 
 
Insulting, Degrading, or Offensive: Any material directed at a person or group that is so insulting, degrading, or 
offensive as to be reasonably foreseeable that it will incite or produce lawless action in the form of retaliation, 
vandalism or other breach of public safety, peace, and order. 
 
Harmful or Disruptive to Transit System: Any material that is so objectionable under contemporary community 
standards as to be reasonably foreseeable that it will result in harm to, disruption of, or interference with the 
transportation system. 
 
Unsafe Transit Behavior: Any advertisement that encourages or depicts unsafe behavior with respect to transit-
related activities, such as non-use of normal safety precautions in awaiting, boarding, riding upon, or debarking 
from transit vehicles. 

 
6. DISCLAIMER 

GHT reserves the right, in all circumstances, to require an advertisement to include a disclaimer indicating that it 
is not sponsored by and does not necessarily reflect the views of GHT. 

 
7. GHT Designated Representative 
 

The GHT General Manager will designate a GHT representative to review all transit advertising proposals for 
compliance with this policy, prior to their introduction into GHT designated advertising areas. 

 
8. Advertisement Placement:  
 

a. Advertisements may be displayed in designated areas approved by GHT.  The approved display areas include 
interior bus displays, employee digital display, public digital display, website, or printed promotional materials. 

 
b. Advertisements are not available on bus exterior surfaces or any GHT buildings or structures. 

 
c. The company reserves the right to determine the placement and duration of advertisements. 

 
9. No Charge Policy: 
 

a. Non-profit and government organizations are eligible to advertise at no charge.  
 

b. Fees or charges associated with advertisement placement, or removal are waived for eligible organizations. 
 
10. Approval Process: 
 

a. Advertising content may be submitted for review and approval by GHT. 
 

b. Approval is subject to compliance with this policy and availability of advertising space. 
 

c. The advertiser is responsible for providing ready-to-post prints or digital files in accordance with specifications 
provided by GHT. 

 
11. Duration and Renewal:  
 

a. Advertisements will be displayed for a specified duration determined by GHT. 
 

b. Renewal of advertisements is subject to availability and adherence to this policy. 
 

12. Removal of Advertisements: 
 

a. GHT reserves the right to remove any advertisement deemed inappropriate or not in compliance with this 
policy.  
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b. Advertisements may be removed without prior notice at the discretion of the company. 

 
13. Policy Review:  
 

This advertising policy will be periodically reviewed and updated, as necessary.  Amendments to the policy will be 
communicated to relevant stakeholders. 

 
 
 
Adopted this 12th day of March 2024. 
 
 
 
___________________________________   ___________________________________ 
General Manager      Chairman 

Ken Mehin (Mar 13, 2024 14:24 PDT)
Ken Mehin
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